MASTER SYLLABUS

Revised 09/11
BAD 1113
Introduction to Business


Instructor:  




Office Location: 
Office Hours:




Phone: 
Class Time(s)/Sections:


Email: 
Course Description:

This course is designed to introduce students to the basic concepts of business. Students receive instruction regarding the current business and economic environment, entrepreneurship, marketing, management, financial management, and business careers.  Three hours, 3 credits.
Textbook(s) and Material(s):

1. Understanding Business


AUTHOR(S):
Nickels, McHugh, & McHugh
ISBN:  
007310597X
EDITION (YEAR):
7th Edition
PUBLISHER:

McGraw-Hill
(course website: http://www.mhhe.com/ub7e)

2. Student Assessment and Learning Guide


AUTHOR(S):
Nickels, McHugh, & McHugh
ISBN:  
0072892153
EDITION (YEAR):
7th Edition
PUBLISHER:

Richard D. Irwin
(included with textbook)
Student Learning Outcomes:

Upon completion of this course, the student will be able to do the following:
1. Describe the relationship of businesses’ profit to risk assumption and discuss how businesses and nonprofit organizations add to the standard of living and quality of life for all.

2. Describe the economic system of the United States, including the significance of key economic indicators, productivity, and the business cycle.

3. Explain the importance of importing and exporting, and understand key terms used in global business.

4. Explain how e-commerce is affecting global track.

5. Define corporate social responsibility and examine corporate responsibility to various stakeholders.

6. Describe management’s role in setting ethical standards.

7. Compare the advantages and disadvantages of sole proprietorships.

8. Describe the difference between general and limited partners, and compare the advantages and disadvantages of partnerships.

9. Explain why people are willing to take the risks of entrepreneurship, list the attributes of successful entrepreneurs, describe the benefits of entrepreneur terms, and intrapreneurs, and explain the growth of home-based and web-based businesses.

10. Summarize ways to learn about how small businesses operate.

11. Relate the planning process and decision making to the accomplishment of company goals.

12. Explain the historical organizational theories of Fayol and Weber.

13. Explain how restructuring, organizational culture, and informal organizations can help business adapt to change.

14. Explain manufacturing processes, MRP, and ERP.

15. Explain the use of PERT and Gantt charts.

16. Explain how open communication builds teamwork, and describe how managers are likely to motivate teams in the future.

17. Summarize the five steps in human resource planning.

18. Trace the six steps in selecting employees.

19. Illustrate the effects of legislation on human resource management.

20. Trace the history of organized labor in the United States.

21. Outline the objectives of labor unions.

22. List and describe the four P’s of marketing.

23. Show how the marketing concept has been adapted to fit today’s modern markets.

24. Explain various pricing objectives and strategies.

25. Describe the various kinds of consumer and industrial goods.

26. Outline how intermediaries move goods from producers to consumers through the use of various transportation modes and storage functions.

27. Describe integrated marketing communication and the role of interactive communication within it.

28. Define advertising and describe the advantage and disadvantage of various advertising media, including the Internet.

29. Outline the changing role of business technology.

30. Explain the importance of computer literacy and the career opportunities available to people with computing skills and experience.

31. Describe the importance of financial information and accounting.

32. Outline the financial planning process, and explain the three key budgets in the financial plan.

33. Analyze the opportunities bonds offer as investments.

34. Discuss specific high-risk investments, including junk bonds, buying stock on margin, and commodity trading.

35. Explain what money is and how it’s value is determined.

36. Trace the history of banking and the Federal Reserve System.

37. Discuss the future of the U.S. banking system.

38. Describe the six steps of learning to control your assets.

39. Outline a strategy for retiring with enough money to last a lifetime.

Attendance:
The nature of the educational programs at Coahoma Community College is such that it is necessary for every student to attend class regularly. Instructors will keep accurate class attendance records, and those records will become part of the student's official record. Regular class attendance and punctuality are expected. All arrangements for completing missed work are to be made with the instructor. It is the student’s responsibility to initiate these arrangements. Excessive absences may result in loss of credit for the course concerned as well as loss of grant refunds and/or financial aid eligibility. 

· Day Class Attendance Policy:  Students enrolled in academic, technical, and or career programs are limited to six (6) absences in a given course during a regular semester.  A student is counted tardy if he/she is later than ten (10) minutes arriving to class.  Three tardies shall constitute one absence.  
· Evening Classes Attendance Policy:  Students enrolled in evening courses are limited to three (3) absences in a given course during a semester.  A student is counted tardy if he is later than ten (10) minutes arriving to class. Three tardies shall constitute one absence. 

· Summer School Attendance Policy: Students enrolled in summer courses are limited to two (2) absences in a course during a summer term.  Three (3) tardies shall constitute one absence.

· Health Science Programs  Attendance Policy: Students enrolled in Health Science programs are limited to one (1) absence for a one (1) semester credit hour course; two (2) absences for a two (2) semester credit hour course; and three (3) absences for a course receiving three (3) semester credit hours or more.  Three (3) tardies will be recorded as an absence.  Absences greater than those listed above result in the student being dropped from the course.  Refer to the Health Science Policy and Procedure Manual for further information.

Make-up Policy:

Instructor is required to complete this section prior to presenting the syllabus to the students at the beginning of each semester.  

Academic Dishonesty:

Cheating and plagiarism (the representation of someone else’s work as your own, usually by directly copying or paraphrasing without a reference to the original source) will not be tolerated.  The penalty will be receiving a (0) for that assignment, without any possibility of make-up work or alternative assignments.  Additionally, according to the Student Handbook, Such acts will be considered a severe infraction and carry a possible sanction of suspension in semester (s) length or expulsion.  For a more in-depth explanation of academic dishonesty, see the Student Handbook.  
Electronic Devices in Class:

The use of cellular phones, pagers, CD players, radios, and similar devices is prohibited in the classroom and laboratory facilities.
Non-Discrimination/Disability Policy:

Notice of Non-discrimination.  Coahoma Community College does not discriminate on the basis of race, color, national origin, sex, disability, or age in its programs and activities. The institution has designated a Section 504/ADA/Title IX Coordinator. To address inquiries regarding the non‐discrimination policies, please contact the Office of Academic Affairs for more information at 662-621-4127.

Accommodations for Students with Disabilities.  Coahoma Community College is committed to ensuring equal access to an education for enrolled or admitted students who have verified disabilities under Section 504 of the Rehabilitation Act of 1973 and the Americans with Disabilities Act of 1990 (ADA). College policy calls for reasonable accommodations to be made for eligible students with verified disabilities on an individual and flexible basis. 

Any student enrolling in Coahoma Community College with a documented disability, who requests accommodations, must first provide a current evaluation of the disability from a medical professional. This documentation, which is required by federal guidelines, will remain on file with the Section 504/ADA/Title IX Coordinator in the Office of Academic Affairs, 662-621-4127.   

Instructional Techniques:

Instructor is required to complete this section prior to presenting the syllabus to the students at the beginning of each semester.  

Method(s) of Evaluation:

Instructor is required to complete this section prior to presenting the syllabus to the students at the beginning of each semester.  

(Method(s) of evaluation must measure the student learning outcomes listed above.)

Grade Scale:

Coahoma Community College changed from the 3.0 system to the 4.0 system effective, September, 1974. College students' academic progress is evaluated according to the following grading system.
	Grade
	Scale
	Quality Points

	A – Excellent
	92-100
	4.0

	B – Good
	83-91
	3.0

	C – Average
	74-82
	2.0

	D – Poor
	65-73
	1.0

	F – Failure
	Below 65
	0.0


To be in good academic standing, students are required to maintain a cumulative 2.0 average on the 4.0 system. Each grade reported as having been earned by the student at the end of a semester or summer term will be included in computing the cumulative grade point average. The student should observe that the grade “F” carries zero quality points and will be included in the computation. For more information on the Coahoma Community College Grade Scale, students should see the College Catalog.  

BAD 1113 – Introduction to Business

Course Outline 
This outline is intended as a guideline for the course. The institution and the instructor reserve the right to make modifications in content, schedule, and requirements as necessary to enhance each student’s educational experience and student learning outcomes.
I.
Business Trends: Cultivating a Business in Diverse, Global Environments

A. Managing within the Dynamic Business Environment

B. How Economics Affects Business

C. Competing in Global Markets

D. Demonstrating Ethical Behavior and Social Responsibility

II.
Business Ownership: Starting a Small Business

A. Choosing a Form of Business Ownership

B. Entrepreneurship and Starting a Small Business

III.
Business Management: Empowering Employees to Satisfy Customers

A. Management, Leadership, and Employee Empowerment

B. Adapting Organizations to Today’s Markets

C. Producing World-Class Goods and Services

IV.
Management of Human Resources: Motivating Employees to Produce Quality  
            Goods and Services

A. Motivating Employees and Building Self-Managed Teams

B. Human Resource Management: Finding and Keeping the Best Employees

C. Dealing with Employee – Management Issues and Relationships

V.
Marketing: Developing and Implementing Customer-Oriented Marketing Plans

A. Marketing: Building Customer and Stakeholder Relationships

B. Developing and Pricing Products and Services

C. Distributing Products Quickly and Efficiently

D. Today’s Promotional Techniques

VI.
Decision Making: Managing Information

A. Using Technology to Manage Information

B. Understanding Financial Information and Accounting

VII.  
Managing Financial Resources

A. Financial Management

B. Securities Markets: Financial and Investing Opportunities

C. Understanding Money and Financial Institutions

D. Management Personal Finances to Achieve Financial Security







